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COMMUNICATIONS COORDINATOR & CONTENT CONTENT CREATOR Hamilton. ON

PROFESSIONAL I’m a communications and digital storytelling professional with over a decade of experience creating

SUMMARY mission-driven narratives for nonprofits, NGOs, and global organizations. My work with the World Wildlife
Fund, United Nations, and Wesley Non-Profit combines strategic communications, multimedia production,
and community engagement to amplify impact and foster authentic connections. | specialize in translating
complex science, so, and policy concepts—into clear, compelling content across video, digital, and
experiential platforms, using storytelling to drive advocacy, equity, and audience engagement.

KEY e Storytelling & Creative Production — Crafting compelling narratives through video production,

COMPETENCIES

photography, digital design and written copy.

¢ Strategic Communications — Developing and executing communication strategies to engage diverse
audiences and drive ROL.

¢ Social Media Management — Creating and managing campaigns to drive engagement, community
growth and lead generation.

¢ Community Engagement & Advocacy — Connecting with diverse communities to foster awareness and

support.

PROFESSIONAL Manager of Creative Production & Marketing - OmniaBio

EXPERIENCE

September 2025- Present

» Lead end-to-end creative production and brand storytelling across video, digital, print,
social platforms, sponsorship, trade show booths, and client experience for a global life
sciences ecosystem.

» Translate complex scientific and technical concepts into clear, compelling content for
executive communications, clients, and the international research community.

» Shape end-to-end client and stakeholder experiences, from first touchpoint through live
engagement, reinforcing credibility, trust, and scientific leadership.

Communications Technician — Hamilton Wentworth District School Board
5 Years 2018-22, 24-2025
» Researched, scripted, filmed, and edited systemwide personal interest mini-docs, training
programs and directors’ messages DEl while simultaneously navigating sensitive client
projects with cultural humility.

Marketing Manager — Wesley Non-Profit
2 Years 2022-2024

» Developed written communications, website redevelopment, blog, e-blasts, social media
and increased engagement by 144%.

Creavtive Producer, Cinematographer & Photographer
13 Years 2011-2024

» Managed International client relationships throughout the entire production process, from
concept development to final delivery.
» Coordinated logistics and facilitation for local and international productions.

EDUCATION

CERTIFICATIONS

Mohawk College - Diploma Television Broadcasting & Media Communications 2014

Southern Alberta Institute of Technology - Certificate Digital Audio Production 2009

Transport Canada Pilot Certificate - Remotely Piloted Aircraft System (RPAS),


http://www.drewhewitt.com/
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